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Abstract:

This research examines and analyzes the growing role that social media plays in
influencing and mobilizing voters during electoral campaigns, through a comparative
study of the Moroccan and American experiences. In light of the rapid digital
transformations taking place worldwide, social media platforms such as Facebook, X,
Instagram, TikTok, YouTube, and Discord have become central tools in the electoral
process. They have evolved from mere spaces for social interaction into major arenas for

political campaigning and electoral mobilization.

The study focuses on the two most recent electoral campaigns in Morocco (the 2016
and 2021 elections) and the United States of America (the 2020 and 2024 elections). It
reviews the legal framework governing the use of social media in the electoral context,
official and unofficial statistics related to internet access rates and digital platform usage,
and analyzes the strategies adopted by political parties and candidates in leveraging these

platforms to attract and persuade voters.

134 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

“ -

PYRY-T]

il 3 alasVly dwladly dslan V) o LSKa5 colel B 18 Gnady 3,98 sl il s AW s
ALY G Jooloald ol 52 e o 5]l 80l s s AT sl VI ool il s e 13y claed
L i alod) dadly aganl pLadly ol pmill Sigie Slelad ladl) ads com b a i) BT (3 o, s
2 Bl el ) o B An 3 Ties Yol s

@b b I oAl Of )" eals™ el ui cieleed) Bkedd) Baeh (3 (5,80 Jemdl s iUl e k) A,y 3
25,8y Sl oV oSl V' 2S5 el S i ) s B dslan) oS> Kad 5l
s 1557 e il slea V) Juolsdll oLy OF o 15T s 205,57y ST6" LT gl axdlis me gy dnadl s
bl A Replad) 3 Ol Jext jaas U)ol

eaate o (W prlt e elem Y1 Lolsdl Bl st slael 35 e sl ) asl) Slilas Y1 i
Ose 21.2 D> sl V1 Lolsdll By aiunes s gl didd pall (39 02023 s s U 4.89 54
2 Wl 7.990.7 ) cimy) J) sl ded cloy L O gsag e %055.7 ol Lo 2024 i allas pasis
Y046 545 le ¥l folyd) PBlog o LtV Jo Oghagt (oS aY1 Ul e Y053 52 0B aS a1 sl LY
RPN I P /PO IPSRP ST IS PP WA

! Effing R, Van Hillegersberg J. & Huibers T., Social Media and Political Participation: Are Facebook,
Twitter and YouTube Democratizing Our Political Systems?, in: Electronic Participation, Springer,
2011, pp. 25-35.

2 Persily N. & Tucker J.A. (eds.), Social Media and Democracy: The State of the Field, Prospects for
Reform, SSRC Anxieties of Democracy, Cambridge University Press, 2020.

3 Castells M., Networks of Outrage and Hope: Social Movements in the Internet Age, Cambridge: Polity
Press, 2012.

* Tufekci Z., Twitter and Tear Gas: The Power and Fragility of Networked Protest, New Haven: Yale
University Press, 2017.

> Tucker J.A., Theocharis Y., Roberts M.E. & Barbera P., From Liberation to Turmoil: Social Media
and Democracy, Journal of Democracy, Vol. 28, No. 4, 2017, pp. 46-59.

®We Are Social, DataR eportal & Meltwater, Global Social Network Penetration Rate as of April 2024,
Statista, April 2024.

"DataReportal, Digital 2024: Morocco, February 2024, available at:
https://datareportal.com/reports/digital-2024-morocco

8 Pew Research Center, Americans' Views of 2024 Election News, October 2024, available at:

https://www.pewresearch.org/journalism/2024/10/10/americans-views-of-2024-election-news/

135 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

3V o) U] sl V1 Lolsdl Bl Jysad ks 2 2016 2 gy 2 LV el i 2l ) s
o5 el @y 19-0055 a1 3 oy N 2021 bl 3 Uyse Tt Plosh oda ot O 15 oo S
T bl el i sk Andgie b s

Loy £ o oV Lol Bl plisera) 3 Bsols Taslar 2020 obbss) cugs ai @S- g g Ul
sy Lokl Bls) g g 2024 bt ¢ sl 1ds sl 5, 10 SV ilass 50,85 Ogele 132.6 0 ST
b U] oasSen W st e %021 T m Cpnled) 2500 5,0 S e S e Ves ke 1.9 s Gy
23 syl o o sl sl e

@ SV Jolsdl By gl s (o ) 12l 255, 1 2y e 1Y il ods a2l e GOl
G)lsdll o Loy Sy el samdl SLYelly Akl e IST (3 BelsV) o3 IS sy W) Sole Je 50
0aaa) ldly soasall Sl iVl 2l Y G a a2l G a0t

SULly SLilax YU Bl xe ¢ ol mgidly Oyl gl o C“‘t LS, 0 Bomgie Ldaze) (&JIKEY) o 0 2l
Olop g’y 1 ugls oy oty VO g ST e mmsite igs Sleie 0 8y3Lal) B ) sy il
10 "Statista", "Reportal Data" sy " 3U3 ke agns’ s 1" d1oell

(ol bVl SVt ly elaam VI folgdl) by J9W ol Jglia topmll Cptomse ] Gl s s T ) 23
S ot Ll LW Ollaiead (3 Blegdl oda ST Gl o Ld (Bleawsbly 3l Y1 Lbsl dlay ol IS e
815 Al 3o A5 V) d ) Jglind

? GIGA — German Institute of Global and Area Studies, Social Media in Morocco: From Grassroots
Activism to Electoral Campaigns, GIGA Focus Middle East, No. 4/2022, pp. 1-10.

19K {ibler R., Manke K. & Pauwels K., Understanding Social Media's Role in the American Election,
Journal of Business Research, ESSEC Business School, 2024,

"I Brennan Center for Justice, OpenSecrets & Wesleyan Media Project, Online Ad Spending in 2024
Election Totaled at Least $1.9 Billion, 2025, available at: https://www .brennancenter.org/our-
work/analysis-opinion/online-ad-spending-2024-election-totaled-least-19-billion

12 Pew Research Center, America's News Influencers, November 18, 2024, available at:
https://www.pewresearch.org/journalism/2024/11/18/americas-news-influencers/

13 Pew Research Center, Social Media and News Fact Sheet, December 2025, available at:
https://www.pewresearch.org/journalism/fact-sheet/social-media-and-news-fact-sheet/

4 Freedom  House, Morocco: Freedom on the Net 2021, available at:
https://freedomhouse.org/country/morocco/freedom-net/2021

5 Brennan Center for Justice, Online Political Spending in 2024, September 2024, available at:
https://www brennancenter.org/our-work/analysis-opinion/online-political-spending-2024

16 Statista, Social Media in Morocco — Statistics &  Facts, 2024, available at:

https://www statista.com/topics/10567/social-media-in-morocco/

136 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

(Gl sl gV oM Jo et ¥ elan Y1 Jolsdl Jlas) o) pliseaa¥1 OF e asT 0K 2891
Sl sl ailaidl 3 plasa ¥l s Loy a3y L 3l) bLadly slnam Yy ewleod) Bt e S3dete YT futd aa
Loyl co,all 3y ealedl dnad (3 2l ) Slad) 8580 Al eV A1ps) (3 35,6 et el @ 2011 e ol
,>"5 2017-2016 o) 8,>"5 2011 L6 20 452" wld) JB1 (3 elemr Y1 Lolgd) filay plasa
Slaeb gty dgs ool ) Jeon OF L3 2026 jus Z |

Sl G il Sty Slear Yl Jeolsdl Bilag 1o Cod

A5 ot ol i B ) 3Ly a3 ) 2 3 Bogode Tskr gt gl 2 3Y)y pal) Jpll e i) 3
Sl die ol Koy 0¥l sda @sls W8y (2024 dlae 9%90.7) oyl ) S e o e L) Y
15> ) Yooy P s I bl 553 81,5) 3 6,6 abd i g a3 s 20 a5y 2011 s Al 1
Sdazel Glasb el A5 A ods jand G cAoeally pdadl 2oL 2dles 2025 s 28 3 gl g, L S 2 L
1 ol 0y 0l sl 2l ol sl gle K8 L gay clny o) " 58s” aane s

el A Gl il @ eVl olydl Bl s SLISU e Rupall SlolisYl cdds (sl Bl (3
A o gas e 180Uy O s S et oy Jeolsd L 3 Lys2 T ) e eyl o ol
oY ol e bardlly Brad) Jo 2 ) SIS 5508 bl s 20 455> 0B (el ey A0Uis) dgiy |l
"L e IS ey e ) ) £l ) el L) b A (3 s ) SIS ool 5y P
Bl (3 s U 5y 7 madlly 10 gl Ll i a0 ) ol Togey Jast godl jsb 3 aalasd) (3 oyl of ")y
ALy Lanall SNyl el B G end el IV e g A
bl SLbwY § Sl Jolsd) Bl alusuny (ol Jlawilly o gl LY JeY1 Claly

A5 Lally Hoghald (3 Gdly et 2,2 ALl o5 (o3l o aogaz 2011 jizus 38 () smat) LY Sotme Jo
o Jsad) 3 bl 5> Lo 27 Lad) uSE, Les WSl S padly oy Sl ay > 6 25 Ladll dlend)

7 Howard P.N. & Hussain M.M., The Role of Digital Media, Journal of Democracy, Vol. 22, No. 3,
July 2011, pp. 35-48.
8 Radi A., Protest Movements and Social Media: Morocco's February 20 Movement, Africa
Development, Vol. XLII, No. 2, 2017,
tla ) (14:30 13 2026/02/07 1g YW 55 (sl Y) 325 @ipe o pstin Jlin " Sal (3 5 e ot 30"
https://www .aljazeera.net/opinions/2025/10/6/%d9%84%d9%85%d8%a7%d8%b0%d8%a7 -
%d8%ba%d8%b6%d8%a8-%d8%ac%d9%8a%d9%84-%d8%b2%d8%at-%d9%81%d9%8a-
%d8%a7%d9%84%d9%85%d8%ba%d8%b1%d8%a8
20 Lynch M., After Egypt: The Promise and Limitations of the Online Challenge to the Authoritarian
Arab State, Perspectives on Politics, Vol. 9, No. 2, 2011, pp. 301-318.
2l POMEPS (Project on Middle East Political Science), Digital Activism and Authoritarian Adaptation
in the Middle East, POMEPS Studies No. 43, February 2022.
22 Weidmann N.B. & Rgd E.G., The Internet and Political Protest in Autocracies, Oxford University
Press, 2019.
5 5964 sas e ) s 4 2011 530y 29 sl 11191 5, aped) jglal) duiin pslall g alt &Ll s 2

137 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

sady glalsoy BVl aledl ) s el 212711 5 ol 091 (ad ¢ n il Spnall sy claslall
Care posadl sda O o sVl BLEY) Caiuy el s Toaedl ol glly a1 alasl) el 3581 0l5d)) o
) 2 ) Sl Ces e B IS2L 23 by cilad) Dol flag o folail Lt

ol Wl o K2y sl { w2016 e wgad 25 25.88.13 o3y adly Bl 056 2% L Ul
Jolsdl o Jlamsal slad 2022.20 3, 01 gy ae 6T 0y cplia¥ onldl 3 slas VI Jold) Bl
B eals ey b dabie & Lal Wy carde () ol U e oS- w2020 aie ety Yas elen)
Sl L) wn (e BY1 e ookl i pasand 5 slase 2510 delail o a5 Gl s a,all a8 of 4 272023
idly Al sl Gugrns @) aesSod) Al eler Y1 Lolsdl Bl

Bk sl I colatl) ol e a3 ) W) OV 3810 (3 Raasirs A Ol Wl a5 (Bl sad) Loy
Y ¥l sl Tesls Al (3 o3 Do) a L o Bl ColsdL 58 BANRT) oMolshl i
S5 (W) (5madl ronedl Sl Ll 3L allaaiy 2 cislaiVly gl dLall o Lol s U(Media Capture)
ST ST o ) sladl) (4] oty (Ko sk Y Bloliass) OF s il oSleYl Bl (3 Gubsn V) alodl 25 2310 (3 0
Losag oJUb e 3 Lylanal by )93 oSO caead sl ells (3 L LYl a3l s OLY) Bsid sbgll )
el Dl (5 5 V) el ) (o) Bl (3 Rdds> Sle-Do Gl daesie 346 dgx L) 39,0 £k

388 5 oloa V) Jolgdl Jilay e ae bl sV UMW meisly wolos Db OF oot (0l 33l sl oo
U 26,0 ST OF L™ ¢ a3 Ny saeidl SUY) (st O35 gtV LW Lt 30l 3l V) 050 3 pbes
Ay B sl U2 e diladlly A3l SUEY) o 2a3 ) Lol e BYI Slvgas LYl o 5B Y

(202152016 ©ubsl) byt Wl olaieal @ Sler¥) Joldl filug ST gl Gl

s oY) L3 e cdly Lo pitsiins 0be 20.2 58l il oY) atsian ste 0152016 2
ST gl e lond) ol gll (3 2801 05T oS Lo g 043 3500 3 oLVl sds 3 Wl 35 L ilS5 20 %58
it clhe w2021 ez 8 bl W b Gl 3 e pis () a el 0 %060 el o oledaza)

20171 LT 14 sy 111165 5y Gaptdl elal) dukiny polal) el s 3leel) 27171 3, oo 0al) 2
6491 sae ) s 2016 (el 10 syln 1.16.122 55 Gayp2dh pglal) i j3lall ol sl sleal 88,13 3 ol %
26 Article 19, Morocco: Government Must Fully Withdraw Draft Law on Social Media, July 10, 2020
available at:/https://www.article19.org/resources/morocco-social-media
27 Freedom  House, Morocco: Freedom on the Net 2023, available at:
https://freedomhouse.org/country/morocco/freedom-net/2023
2023-2009 (bl eVLaVly claglall b oSG szl Jom ol i) (ANRT) cdlolshl i byl dis3) 28
29 Zaid B., El Kadoussi A., Ben Moussa M. & Ibahrine M., Media Capture in Morocco: Between
Politics, Economics, and Platformisation, in: Mabweazara H.M. & Pearson B. (eds), Media Capture in
Africa and Latin America, Palgrave Macmillan, 2025,
30 Statista, Internet Usage in Morocco — Statistics & Facts, 2024, available at:
https://www statista.com/topics/10519/internet-usage-in-morocco/

31 Yabiladi, Ahead of the 2021 Elections, 60% of Moroccans Do Not Trust Political Parties, IESM
Survey, February 4, 2021.

138 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

B o S s 18 ) Bpslend) Ol ws D908 il gz b i) g b b 3 o B adE> 34
sda Sugs Ly (Y084 il 3 Ay Ogke 31.6 ) oY) edsirns s w5y (2021 s Jolgy ¢ a3 cLad )
SOk (3 Besed &l 3y l5n 1 bl memdl i attal G (i o R3S ol 3 Lo Ll bl
ol b say Taanad)” s T3 st pe wsleddl oM Jo Y55 422, W 573 wepas Lo cpal izl 1))
sl I3 aad ) oMY 3 Sl JlamaV) g2 Opmll edly s o301 M S S eays e 5.7 U

22025 1y 11 132021 ot 11 o szl

Gy S YU ¢ M) e Wl el (3 delis olear V) folsdl sy OF 09 jm 2,1l 0 %096 O oolsla=Y) WS

a2l 1) Oz 3 o jsem o0 Y000 o ST 01 LS Pl loglall jLas o 35 BT 0gutine vgin %685 S
20271 i eid "D 5 3y g (39 AIY) OL Uy Bkl ULl sl 3 alylall ey i 3418 2 anll
Blos 3 2ol olojles Of bl @bl LS M adan Lhar il & bas <ilS Opall s e obls 4))
205 Y1 wusT sy 0.2021 ol I3 bl b Y1 (K5 s Byl Ky o3 sl V1 Lolsd)
Becald) a5l el g U Ly o) Wby (i Bl ol 2V e il 355 L) e elonn V) Lol il O
oda pe Bl Sl (3 WL 8T el sl Ll of Ls™ 0 a bl 2400 e 5 "(2019-2018)
oty OT (3 el 8150y pprall 355 2 i 15 TSl a3 i Y1 sy ¥l (31 505 Lo ity 4 me el
it Jo Togin Y5los ol gy PO Al 3 abLasilly i) Jam anels 3 4 py oW Lhoy LS

10 suie Ol 4 DI Y el Bl (3 a3 )1 21 AC

22:10 123 2026/01/24 15 LY 5,6 s 15 gye s s Valanail Lo aledll Voo Oske i e 5T 381 780 2
https://trendnews.ma/?p=25916 : L.\

33 Afrobarometer, Opinions on the Effects of Social Media Usage in Morocco in 2021, Statista, February

2022.

3 Facebook, February 2021 Coordinated Inauthentic Behavior Report, March 2021, available at:

https://about.tb.com/wp-content/uploads/2021/03/February-2021-CIB-R eport.pdf

3 Masdan C. & Benzina O., The Impact of Recommendation Algorithms in Social Media on Political
Opinion Formation in Morocco, in: Adoui A. (eds), Internationalization of Higher Education and
Digital Transformation, Palgrave Macmillan, 2024,

3 Ebrahimi M., Modeling Social Media Effects on Non-Electoral Participation in Morocco, Arab
Barometer Wave V Data, 2022, ResearchGate.

37 El Attari A., Social Media Shaping Youth's Perception of Moroccan Female Political Leaders, Studies
in Media and Communication, Vol. 12, No. 4, 2024, doi:10.11114/smc.v12i4.7020.

3 Zyad H., An Exploration of the Effects of Social Media on Youth Online and Offline Sociopolitical
Engagement, Education, Citizenship and Social Justice, SAGE Publications, 2023.

3 Zaid B., Internet and Democracy in Morocco: A Force for Change and an Instrument for Repression,
Global Media and Communication, Vol. 12, No. 1, 2016, pp. 49-66.

# Benchenna A., Ksikes D. & Marchetti D., The Media in Morocco: A Highly Political Economy,
Journal of North African Studies, Taylor & Francis, 2017.

139 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

@ o of U3 cdawsdll 3 %041 jolns L 201645 2007 (p a,al) dm sl obssW) @ a5, Lall 2 OF LS
o 5 ey AL 3 Al ookt ablen e s Y3l £k 1 119050.35 54 ) 2021 wysa
el s GV Oladl plexa¥l (Sgrme mdy (3 gl B ) o330 OB o2 Lalsall o Jolsd) Bilos 5T Ui dsnn
42 5 e

ot Osge 17 sz 3l G Gledt (3 Llasaaal Y1 dadll clb "dad” tane O Lol 55,00 alshall
Moo Az "alazdly " g S W ¢t DoY) Jsosll G r pdiies Ol 21 gy Mg Ll (2023w
Ol B3date Slonglio) &8 ol Wa DYl an cdinal By aane S pasaes e 9 g an Wogmede Tyt
IV ol i 15 2L oL g bl 5 5" 8 pall ol (BL) M By o W e il 818 g
oy dais ojb J e aabU! agall Al e e (2021 da nd) LY @ pere el 285 G Bl o
A’ oSy S 5L, 3 Bl 2L SISy G bl el i e B0l 88 o 5 Ul erad
Bad Bl 1Y) Bl V) IS Gntd) 8341 L s cgphe Bl ST ekl e auly 6 ol el
Pl W e ST ol Cabannly e sla VI Loty Wlse (3 A wbles 2l (3 Tanes (2021
L@Vl asy i 0 geld]
S5 ol SLYg § Al SOy slearl folgdl g 1l Cod

2,1 aled) e 3y i) e (3 i )l L oSS Cabys (3 Wle 38, 2S5 V) sumal)l LY el
Syl 3 3l (K Gl s delar i3y L ad ) ol g 3 U3 dai I 2 2008 s "Ll S
Cll @ B oVsdy B pé Lody Bli) Bugs ol 2024 2020 obssl @ wyyd ald aasd aulssy)
0o 630 o 5T 2024 5555 (3 wlodl gl e Vs Jle 12 £ 0gms 1 3T o (39 18S0Y) llaizY)

LY Lolgdl Blog L danz Yoo

) (23:30 sl (2026/01/26 30y w2021 jane 8 daid) bbss¥l Sl dgall ol el w4
/http://www.elections.ma
42 Zerhouni S. & Akesbi A., Youth Activism in Morocco: Exclusion, Agency and the Search for
Inclusion, Power2Youth Working Papers, No. 15, 2016, pp. 3-28.
15:20 23 2026/01/27 1¢ 9oY 56 i eSkyNews gl Y1 wdslt cipald "Bl cblsaW' L 8yb5 Oselyyy Ol
Loy )
https://www skynewsarabia.com/amp/middle-east/1459586-
%1D9%81%1D9%86%D8%A7%ID9%86%1D9%88%1D9%86~
%109%88%1D8%B1%D9%8 A%ID8%A7%ID8%B6%D9%8 A% 9%88%1D9%86~
%D 9%8 A%D 8%AE %D 9%88%D8%B6%ID9%88%ID9%86-%D8%BA%ID9%85%D8%A7%D8%B1-
%D 8%A7%D 9%84%D8%A7%D9%86%D8%AA%D8%AE%D8%A7%D8%A8%D8%A7%D8%AA-
%D 8%A7%1D9%84%D8%A8%D8%B1%1D9%84%1D9%85%D8%A7%ID9%86%1D9%8 A%ID 8% A9~
%D 8%A7%1D9%84%1D9%85%D8%BA%D8%B1%D8%A8%ID9%8 A%ID8%A9
2026/01/27 15 59031 506 i dl Gll LY @3l il SUssdl amd s ey 558 doay Sl ook oo’ L1 )
https://www.akhbarona.com/mobile/politic/333075.html#google_vignette : L} (15:25 ;=34

140 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

OF dl s azlys (3" g 7" jlal ii gVl o¥adly Lo o oS aslis o 5] amy 55,031 &2l e
cosl LS Pl gty dasall Sl U fass a8 aomslpS 8ad G e dams b 285,080 Sk
eV ST sy 23 0 B s ) s b (3 bl il Uagamy s K8 il o) ko) T 0 s, 150"
16 (AT)
B LB @ ded )l Bl cedaidly 3@ HbY1 :Jg¥ el

i S oMt ~3u] 0565 (1974 2 JAll (FECA) )l 2V aled) 056 e gl Y1 5SS,
Yy i #2010 a (Citizens United v. FEC) auas & U 2521 13 of 5 77,2002 2.(BCRA)
et O a3k Y diad 3ad ) UYL slaty Ly Dl sl L on Jined) GY) e iy il 550 Wl | s
igsaes 0Lty Hols SIS, P VLAl CIT 056 0 230 85U ks cielond) SESSYI e BBl e lail
e bgmn ol Y Juall 3,159 oyl 2024 (31 g s Wl Sbasdl 500 ey Jhiall g2 e Slaild
o bl Ty Tag (Al sl stV oS Sl Ls 2 (Tenet Media) i35 ) Vs e 10 ey,
dgeall (ByteDance) o915 20 4l s "8y ol das e Loy *'c (Deepfakes) i lagiass 3w 5l
PIRVEPSEFSIE CAY ST T RN IR G N R U v E U PRR P E KCUIRN JERE RPN JIE et
ST PICREL N TP R\ ORI S eI By WLPE [ e SOV N IR JO WA | S U VYR PR PRV
bl LY Al szl ) (i)

Cieed s L) SUMEYL ety Lasd ol o ST iy 5 olslas 0d A5 Y LY am OF 1 5,LaYL Lad) ey
i i)l LYl i I LS el LBy drelandl SBYEY) @My Bl VU ladll o6 Slae lassly 1Y
J55 (el ey Agdl Agh o FLadYl Sl raan el 2l SNV AL et 33542 Gaas olyks (FEC)
Ararlaidly Ang 2 Bl gl cladly 33 )l Vel ) Ll jsladl Gy 88T S52dl)

# Kreiss D., Prototype Politics: Technology-Intensive Campaigning and the Data of Democracy,
Oxford University Press, 2016.

% Howard P.N_, Lie Machines: How to Save Democracy from Troll Armies, Deceitful Robots, Junk
News Operations, and Political Operatives, Yale University Press, 2020.

#7 Federal Election Campaign Act (FECA), 52 U.S.C. § 30101 et seq., as amended by the Bipartisan
Campaign Reform Act (BCRA) of 2002.

8 Citizens United v. Federal Election Commission, 558 U.S. 310 (2010), Supreme Court of the United
States.

# Communications Decency Act, Section 230, 47 U.S.C. § 230.

S0U.S. Department of Justice, Indictment: Russian Nationals and Entities Charged with Foreign Malign
Influence Activities Targeting 2024 U.S. Elections, September 2024.

>1 SAIS Review of International Affairs, Social Media, Disinformation, and Al: Transforming the

Landscape of the 2024 U.S. Presidential Political Campaigns, Johns Hopkins University, January 2025.

141 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

(20245 2020 Cubust) (b w1 Wl o slaarl folsdl filug 50 ) Gl

Blys oebl Wy caplia ¥l akeall Gilas 30,8 Osele 132.6 0 8T 00) o (23,6 2oz 2020 ol i) IS
Dgnt lptis sal] 230 Jgm " o Osladl "800 5 MO gty 5Bl Slaslr e Osiml bl Bladl aasly
of el st Wy 2% aledl oldly ladl ads sl Gy B3 Uy dege 5 2020 ol (Y ol xa]y
g,‘:§L| o5 SJDL.& Z\.w\).d i&éj 420203 2016 bl L} C)‘j—,ﬁy\ o L;J).@.A;’g-\ ;.,)J;;\ o> ua..:u;' L} Qj}T Foy o
Bl of jases 04l 61 <l (Nature) a2 & o285, 1,4 ol LS (NBER)™ aslas¥l &gl sby)
1.9 &b T3, Bl cugs am 2024 wbisa W 2 cysad g5l e ol Key @5 "8s” o gl sl
G bl 35 58 g i By 200 Ves jLbe 1.35 Laasy " 542"y "l Je BV 55l Vas jLke
0yl wilo o Ll s dgat = CLadl e %037 5 — il e %021 50
o ol pe ol BT 'CulW" 1l (Turning Point USA) adsi sl Lud o 3l pe gsas o155 V9o
2024 obbal ol ol ey B adaad p35ell Sbslazel sl IST Bkl S conie By (spxtl silo
Osdo 38 o2 3> Ul jg2)) "Oleg) g2 el 3 o5 b i (s Wl e bolgall 3518 el 1" g5 el
Vi &\ A3 csjjj.\.\ QL:M\{J}..J\ P OAe & C)\J\}> HUM.UU&” C)J>t Lagd co,ds N olele I iy GL'; sdalice
Al Je gou:a,-‘ﬁ\ Jolsdl Blag laases o sda OLYL o) b Al

i pa e Ol BN (5 send) opls BL bl acall sl BLY OF el @ bl Byl o2 Ly
beed) el O Ala) R il Sl e slaxe¥) adin e donl i) Sdezel calg Al OF e s
61 552 aldl wlelina¥ Llas e Lsvo Bl obbas¥l ouags WS (il e gsadl e diy(Super PACs)
Zﬁn-bj MLA C)\.@:— o 42.3.“.9 Jgj.f cﬁ c)Yj} d};l-‘

2 Guess A.M. et al., The Effects of Facebook and Instagram on the 2020 Election: A Deactivation
Experiment, Proceedings of the National Academy of Sciences (PNAS), Vol. 121, No. 21, May 2024.
>3 Fujiwara T., Miiller K. & Schwarz C., The Effect of Social Media on Elections: Evidence from the
United States, NBER Working Paper No. 28849, National Bureau of Economic Research, 2021,

> Bond R.M. et al., A 61-Million-Person Experiment in Social Influence and Political Mobilization,
Nature, Vol. 489, 2021, pp. 295-298.

> Brennan Center for Justice, Online Ad Spending in the 2024 Election Topped $1.35 Billion,
November 2024.

% Pew Research Center, Striking Findings from 2024, December 6, 2024, available at:
https://[www.pewresearch.org/short-reads/2024/12/06/striking-findings-from-2024/

142 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

Llas Jor ol olgaar e oo 300 wlelesVl of ) "5aaS) " dgme 8 Ll callall loglall dmw s
cail 1y 2 el V) s ol e AL 3 e 20165 8,0 e )l bt el 6y Y i,
iS5 Liw Ogde 30 o clam "l 55l 2300 LW OF Sy SO el @) el 2081 Ll )
ej'yu)'j Y a5 270l sl LS e 8 lis (2016 SlbssY amll B s 3 "Sed” e
)u”j IS ot s il asl) T s K8 23800 L1 0 s (Science) ale & oyl dags a5 3
ity Oty codlall slan ol a0 alplall ddl adl OF A el el vl 3 )"
S5t opadsnl) (235 IV el Qi) a8 5N (Echo Chambers) "gaall 6" 58l ) " plees”
smnar 052 26T L (aids 16 )L adass 1pals clllll e W73 01" 5" 3550 Dby gy i) (B8 e ilp%
v Wgmbe 3y ae (2020 oLl as)w Y042 | cugadl Jo oLid I (2i2) 15y (3lg el G e
"y’ O Ll A1) oS oy O ST CLzdl e bais %048 Llis )y 530 obLa) o W61 ot
e ohyag ) e Y038 ST o il SLY G slear Y1 ol Bl e LY pslas T 0100 "Cus
e o 90125 5 L5 e %20, it e %205 s’ op %635 Mg’ e i (Kt LY
il o (lgde "laols Ol Syl day o 5de Ly Ll ' ST e ) ol Shn 55T 050 50l el 3y ST
By (oot o on (Rumble) oasaes 0 %83, (Truth Social) eascs 0 %088 oladl 3 oty g5~
el Tz g (V] 880 oy Jslin 3505 38Ds A ko) 35 Lally il ) ol plasiaal Gy B0 OF L) o, b
Ad 3345 (3l el slan V1 Lol 1S "8 wlpad st OF LS MRl saiase bl 1 sl
pscﬁy#ﬂ

7 Darrell M. West, How Disinformation Defined the 2024 Election Narrative, Brookings Institution,
November 7, 2024.

% Vosoughi S., Roy D. & Aral S., The Spread of True and False News Online, Science, Vol. 359, 2018,
pp. 1146-1151.

3 Allcott H. & Gentzkow M., Social Media and Fake News in the 2016 Election, Journal of Economic
Perspectives, Vol. 31, No. 2, Spring 2017, pp. 211-236.

0 Lazer D. et al., The Science of Fake News, Science, Vol. 359, No. 6380, 2018, pp. 1094-1096.

! Benkler Y., Faris R. & Roberts H., Network Propaganda: Manipulation, Disinformation, and
Radicalization in American Politics, Oxford University Press, 2018.

62 Sunstein C.R., #Republic: Divided Democracy in the Age of Social Media, Princeton University
Press, 2017.

63 Montclair State University, Negativity, Activism, Division, and Fatigue: Gen Z Social Media and the
2024 U S. Presidential Election, December 2024

4 Oser J. & Boulianne S., Reinforcement Effects between Digital Media Use and Political Participation:
A Meta-Analysis of Repeated-Wave Panel Data, Public Opinion Quarterly, Vol. 84, S1, 2020, pp. 355-
365.

% Haenschen K., Social Pressure on Social Media: Using Facebook Status Updates to Increase Voter
Turnout, Journal of Communication, Vol. 66, No. 4, 2016, pp. 542-563.

143 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

d "0k e m el as daye s (Dark Money) jaall Jsedt Gy 5ol 18 (9@l sl ey
3y st A8 Sler sl — Vgs 05k 281 54 (of — 30 ald) USeY) s LY U] G 52 0
oo (238 U olead) (g2l o S slag Jer @ Op W) s ool ZLaiYL oladl a3k 1148 086 Ol b
2024 Dbl @ gee sl SNVl 00 e VI Jolsdl) Blog pe ol alodl folsd 4,4 aedy b, agl) aslas
B a5y LN gty Bl siie pe bW ot e 500 Lolsdly Baadl pSleY) Bluy Sald cams M OSGL ol i
AT el ste i e Splannl’y " ST o UL (Truth Social) wau Je alem e 203, 2] ale "l '
eVl Jolsdl Bilos et g il Slaslll J3azal 3"y s VLI ot 03y cilend) Sliadl e mlie 090l 95
0 Al Sl a3 U5 San 4 0Ly (gl (55 ol
S5, W19 Ay gl e 2l LSRN 25y LEL

mgl eb (badis g3l 3mrd By ,mem Moty alid anmsl sde sy 2S5 VN A Al el W Y e i
W sl oy Y SO (3 el VI Lolsd) By plasaal 3 T kes Tuslar dgs cpaldl OIS” OF ol
58l Of L™ b LIS (3 aplias¥l el e psede (S oSl 203 01 0k & 8t W 550500 (3 o lidl O
Al Sleghall (8 et W1 iy sl gl 3 o Lo HT S0 Ll s alliall ool glall

@ 2l Al e 33ga) I Gy 15l e Y B e o ed Bgp ST a5 OVl el O e
%090 s cxm o 1S Sty (i Bod I et 2l OF LS umall LVl 3 8350, 10 S Yaull e ol ULy )3l
%055 £ Jut g &SI Glehl wlul (Ko Uage Gpall =odell oy et St je i) I Lo e e
Y A e

Byl 33502 DA oSl ad 5 () 5me S pla sl (it o) plad) dagb Ll 2,850 G)15d) e
Bl LYl Ll bVl O g5l (o L)) Ui ey LVl ciblgll plosal e e 35 L0 caSU sl
@ bVl 3idy 2dlll s by bl Slaleed) o usaley 5l ST 5080 OULsdl o3 05K b pllay axe
el )l oYt

ol V1 adoal) (3 Lo oo 0 5ad 3 09 351 el Bl U V5H 8 (il o o W ol e il LS
3 el 5k 5l J15 M call 3 Ll Lo o Ty el Ogling dule oy 0selEy dusdl o, E5l Oy 0z
Sl O3y e TSy Lo L Uty e 8T Ll T4 0 6 ol ltty s s5my oo (JS31 50

@ ol UMW Sl 58y Lo lraie e G 8 coplldl O o3 ) e pladl) BdLaS By ol s
M daed Lol Gl 3,01 ey Al Gladi (3 LE 25 UV el o 0B — Lgzagas oy — sl SLY
Sler by we Lisih Wity 50 Tad elemn V1 Jolsd) oy e g1 sl el sl SL VSN 88 cim, U

% Macafee T., McLaughlin B. & Rodriguez N.S., Winning on Social Media: Candidate Social-
Mediated Communication and Voting during the 2016 US Presidential Election, Social Media + Society,
Vol. 5, No. 1, 2019.

144 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl dotus ygiS adl * * dagoisl ool £l (paa Gl Sl 31 e oo 81 Lol Silussg 59 ] @

3RSV DLl sl Ll e sl on b W o) OB el 3 LT mgat s o 3 310l By
S Sl ol a2 Oganlin Oolels aibyl Ul

By 20T Slah b b A0 2,0 bl G gstsll e Bl 20V Sl e e LS
) LtV e i ] ey T 83902 2,3l Byl Jom 205 Ol o o (3 cRRRany
FH{eS

o st ¥l Odl PO clea V) Jolgdl Loy Cabs @ AVl Beall ) Cp 3L Auhall sda o
c3Yly ool JU1 (3 Bhenll a3 ) Vgl o gl B D agdl Sloslly ol bzl

¥y sl ikt Ol el IS8 Tyl Ypd sl slann V1 Lolgdl By OF (i3 gV 1 (spnn e Y
Y @ oglad sl o 2021 cblsal 3 el Jole L 2016 bl (3 aals 351 o Blug) ol cJsd cg; o

Sl ) 2020 @ pS 3 Sl oo baelas Tl johadl ags 135 cdoatll LY 3 Ll el Al 3 VBN Sl 3 )
ol 2 35L 88l oS Ol VI (Ll (3 e oVsd e 2024 3 Yos W 1.9 &l 256

JBYI Gl el (s sl Oly e ld) SIS it i gl e BN it (el LY e e it

o o8 ey ol SLY By a3 2l oMad (i ol el OLé re a3l ¥ gal) anesds pey i Q,A_L}};uj\

Gl L ol i) Blnna) sdoy BB )l Mol gLl ket o dmaly Bedll a5 (V) GEY) oy 3 oAl Al
I pe Jpabl o iy St e GUY) AL,

AV kel aalpd Tabina Tpd K88 a8 kiadly 2l L1 jle) OF gy o) WS 0S5 calliall laglall (5ne e 1106
o Y073 560 o) oWV 3g bl Sloglall JLas) e 5 eleam V) Lolgd) Pilag OF ) cpmad) 0 Y085 L ‘;\ S
(M) olia oVl S DLl o A 3L e (2024 Dbl P S St 08 é L] audais saling il

(iped ) AVl SVl ogrnd SIS (3 B Y1 il 59,0 i Ologd) e Bosamt Eodl i o (e b e 2L
25 e ) M) 2l 3 Lol Opladll ey el legiall s 3 e gliaV) o) B e dalo 23l delg b5
el B e BL e sl o) s dlliall Slshal) 200Ky o J A Asligo SUIT haty ¢ slezr V) folyd) biluy
colatlh oda e Jylll o) (5551 e i) aladll e 0 giSad) bl (s a3 fly adle W) B 0 e Shaad

2ad Olay dmeoly LIS ez ()l alss Yl ool ooy ol 056 e g duad el 2l ) ) e
sl SO o I3l aabgl) 30 Slehl me Dbl 2ad ) latll ahlly (LY Gl GEY) e o3 ) B i
I a3 cLadll Adle 3 Rawasiae das cLiily (b bl T Jo Sl 3 eSOy Ll 2Rl SLLA sl g4,
ek Sl aaed Byl Y) Bl

O & olads Lo BLb (3 Jad Giminey suies B3e iVl ablaclly slom¥l Loldl Bloy oo 80 0F iy s
Aol aleal) aaly 238 5 w13 il 3 S blas) B st Slilad mdy ol L 3 8 oladl sdgs a
Pl S simdll g opedlill o) BT 3 W) Sy o) Gllaia V) Gany AL Sleslell L35 s e
sl 3 bV aleal) 2dlisy W8l Olady cob )l pond) B el o) Ojlsl S 58 ) ST 3 el calelilly cpe 2

@Sjﬁ!

145 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl Lol gl * * Ay ol ;o Ui s Gl Sl 50 D e oo B Lolgill Silusag 59 ]@

iy el
1y ) AL o N
20171 5505 29 sople 11191 35 Caupsdl pelall ddin palal) ag ol i) jgzus @
o) et glad) 2711 3) el 0pla) @
pedlly Blwall sladl 88.13 13, oglll @
L) bolydl os Jleaazal aladl) 22.20 035 0l g g0 @
2023-2009 (gsdt a0 (ANRT) edlolsll (nid b )l 9550 @
o 1 AL al M LG

e Bond R.M. et al.,, A 61-Million-Person Experiment in Social Influence and
.Political Mobilization, Nature, Vol. 489, 2012

e Brennan Center for Justice, Online Ad Spending in 2024 Election Totaled at Least
Billion, 2025 1.9%

e .Brennan Center for Justice, Online Political Spending in 2024, September 2024

e .DataReportal, Digital 2024: Morocco, February 2024

e Ebrahimi M., Modeling Social Media Eftects on Non-Electoral Participation in
.Morocco, 2022

e Effing R. etal., Social Media and Political Participation, Springer, 2011

e El Attari A., Social Media Shaping Youth's Perception of Moroccan Female
Political Leaders, Studies in Media and Communication, Vol. 12, 2024

e .Freedom House, Morocco: Freedom on the Net 2021 & 2023

e Fujiwara T. etal., The Effect of Social Media on Elections, NBER Working Paper
.No. 28849, 2021

e GIGA, Social Media in Morocco: From Grassroots Activism to Electoral
.Campaigns, 2022

e Guess A M. et al., The Eftects of Facebook and Instagram on the 2020 Election
.PNAS, Vol. 121, 2024

e _Haenschen K., Social Pressure on Social Media, Journal of Communication, Vol
2016 ,66

e Kiibler R. et al., Understanding Social Media's Role in the American Election
Journal of Business Research, 2024

e .Macafee T. et al., Winning on Social Media, Social Media + Society, Vol. 5, 2019

e Masdan C. & Benzina O., The Impact of Recommendation Algorithms, Palgrave
.Macmillan, 2024

146 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl Lol gl * * Ay ol ;o Ui s Gl Sl 50 D e oo B Lolgill Silusag 59 ]@

Oser J. & Boulianne S., Reinforcement Effects between Digital Media Use and
Political Participation, Public Opinion Quarterly, 2020

Persily N. & Tucker J.A. (eds.), Social Media and Democracy, Cambridge
.University Press, 2020

.Pew Research Center, Americans' Views of 2024 Election News, October 2024
.Pew Research Center, America's News Influencers, November 2024

.Pew Research Center, Social Media and News Fact Sheet, 2024-2025

Radi A., Protest Movements and Social Media: Morocco's February 20
.Movement, Africa Development, 2017

,SAIS Review, Social Media, Disinformation, and Al, Johns Hopkins University
January 2025

,Vosoughi S. et al., The Spread of True and False News Online, Science, Vol. 359
2018

West D.M., How Disinformation Defined the 2024 Election Narrative, Brookings
UInstitution, 2024

,Zaid B., Internet and Democracy in Morocco, Global Media and Communication
Vol. 12, 2016

Zaid B. et al., Media Capture in Morocco, Palgrave Macmillan, 2025

Zerhouni S. & Akesbi A., Youth Activism in Morocco, Power2Youth Working
Papers, 2016

,Zyad H., Eftects of Social Media on Youth Sociopolitical Engagement, Education
.Citizenship and Social Justice, 2023

oWl S W

,Benkler Y., Faris R. & Roberts H., Network Propaganda: Manipulation
,Disinformation, and Radicalization in American Politics, Oxford University Press
2018

Castells M., Networks of Outrage and Hope: Social Movements in the Internet
Age, Polity Press, 2012

Howard P.N., Lie Machines: How to Save Democracy from Troll Armies, Yale
.University Press, 2020

Kreiss D., Prototype Politics: Technology-Intensive Campaigning and the Data of
.Democracy, Oxford University Press, 2016

,Mahlouly D., Digital Political Cultures in the Middle East since the Arab Uprisings
1.B. Tauris/Bloomsbury, 2023

147 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



[ Gl Lol gl * * Ay ol ;o Ui s Gl Sl 50 D e oo B Lolgill Silusag 59 ]@

e Sunstein C.R., #Republic: Divided Democracy in the Age of Social Media
.Princeton University Press, 2017

e Tufekci Z., Twitter and Tear Gas: The Power and Fragility of Networked Protest
.Yale University Press, 2017

e Weidmann N.B. & Rgd E.G., The Internet and Political Protest in Autocracies
.Oxford University Press, 2019

Lol LSS el

e  Allcott H. & Gentzkow M., Social Media and Fake News in the 2016 Election
Journal of Economic Perspectives, Vol. 31, No. 2, 2017

e ,Carty V., Arab Spring in Tunisia and Egypt: The Impact of New Media
International Journal of Contemporary Sociology, Vol. 51, No. 1, 2014

e .Diamond L., Rebooting Democracy, Journal of Democracy, Vol. 32, No. 2, 2021

e Gil de Zuaniga H. et al,, Social Media Use for News, Journal of Computer-
.Mediated Communication, Vol. 17, No. 3, 2012

e Howard P.N. & Hussain M.M., The Role of Digital Media, Journal of Democracy
.Vol. 22, No. 3, 2011

e .Lazer D. etal., The Science of Fake News, Science, Vol. 359, No. 6380, 2018

e Lynch M., After Egypt: The Promise and Limitations of the Online Challenge
Perspectives on Politics, Vol. 9, No. 2, 2011

e Tucker J.A. et al., From Liberation to Turmoil: Social Media and Democracy
Journal of Democracy, Vol. 28, No. 4, 2017

e Valenzuela S., Unpacking the Use of Social Media for Protest Behavior, American
.Behavioral Scientist, Vol. 57, No. 7, 2013

gt By 1 Lnals
,POMEPS, Digital Activism and Authoritarian Adaptation in the Middle East
.POMEPS Studies No. 43, 2022
Montclair State University, Gen Z Social Media and the 2024 U.S. Presidential
.Election, 2024

.Facebook, February 2021 Coordinated Inauthentic Behavior Report, 2021

U.S. Department of Justice, Indictment: Russian Nationals Charged with Foreign
Influence, 2024

148 2026 guylo — O)gidillg golual sl **** d_Syealld_Ixo



